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Western-style Casual Dining -
China

“COVID-19 continues to pose a major threat to the
recovery of the Western-style casual dining market.
Home delivery services and more flexible store types
such as delivery-only windows are crucial to enhance
brands’ resilience when confronted with unpredictable
lockdowns. Brands can go a step further by offering
consumers a taste ...
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On-premise Alcoholic Trends -
China

“Taking a sip represents a lifestyle. Hanging out with
friends or attending in-store events, many consumers
view on-premise alcoholic drinks as indispensable.
Mocktails are considered as solutions to health issues
caused by alcohol overconsumption. Meanwhile, the
total experience can be elevated by a comprehensive
Consumer Journey to accelerate the post-pandemic ...

On-premise Coffee Consumption -
China

“China’s coffee market is still at an early stage with high
growth potential that can be accelerated with store
expansion and omnichannel marketing. Diversified
special coffee drinks are favoured by most coffee
drinkers in China and have become a sales booster for
on-premise coffee brands in the past year. Meanwhile ...
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