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Supermarkets and Hypermarkets
- China

“In order to remain competitive, supermarket and
hypermarket chains are developing new store formats to
suit differing local market needs, and are adapting their
product and service offerings to differentiate themselves
from their competitors.”
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Online Retailing - China

“Online retailing has recently become the fastest
growing channel within the retail market in China.
Because it is growing so fast, with so many new entrants
coming into the market all the time, it is still in a highly
dynamic stage of development and will continue to see a
great ...
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