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Loyalty Programmes in Travelling
- China

“Loyalty is more important than ever now in the travel
market, as consumers are provided with increasingly
diversified travel options, from home rental to car
sharing, and price-hunting tools at their disposal. Travel
loyalty programmes can’t count on the points to keep
their members stay with them in the long ...
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Shopping in Duty-free Stores -
China

“Consuming scenario’s extension and expansion
determines the success of duty-free retailers. Consumers
are no longer only satisfied by the on—site shopping
experiences; on-site enjoyment and off-site services will
become important to drive purchase. Moreover, duty-
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free retailers need to properly position brand as well as
set clear marketing strategy to build ...
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Leisure Time - China

“Consumers nowadays pay attention to personal feelings
and try to strike a work-life balance. They place
emphasis on sensory and immersive experiences and
explore multiple meanings through leisure products and
services. Brands should provide opportunities for
consumers to express their personalities even publicise
their beliefs within brand contexts. What can ...
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Holiday Booking Process - China

“Chinese travellers are increasingly mature on holiday
planning and booking — most of them take main
responsibility and book increasingly early. To deal with
such changes, official selling channels need to know
them better and promote early, accommodations could
seek for playing a more important role in the whole
holiday ...
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Luxury Holidays - China

“Novel experiences are more valued than luxury ones
among wealthy Chinese travellers. Therefore, unique
local experiences are the key differentiator of a travel
product to pique consumer interest. In terms of ways of
travel, customised tours can be the future growth point
as it caters to the rising need of ...
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Hotels - China

“The rise of home sharing is posing a threat to
conventional hotel business as consumers, especially
young consumers, are craving unique and authentic
experiences. Hotel groups should strengthen their own
advantages, such as professional customer services and
fitness facilities, to stay competitive in the market. In
addition, a clear focus ...
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Domestic Travel - China

“Current robust growth of domestic travel market is
contributed by more consumers, presumably those in
lower tier cities, start to embrace travelling as a common
leisure activity. The development of ‘smart travel’
enables domestic travellers to free from reliance on
human tourist guides, and travel booking agencies could
explore new ...
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Outbound Travel - China

“As the majority of consumers now undertake outbound
travel, future growth will be driven by increasing visit
frequency. Beyond the common selling points such as
natural scenery and cultural attractions, local food could
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be next thing used to grab consumers’ stomach'.

Sports Participation - China

“The fast-growing sports participation market brings
opportunities for not only the sports industry but also
brands in other categories. Launching more varieties of
sports activities and making sport more fun will attract a
larger participant base, and sports data created by
participants could work as positive feedback as well as ...
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