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Hair Appliances and Accessories:
The Consumer - US

Hair appliances: Lack of new technologies and the
poor economy have forced retailers and suppliers of
electrical hair styling appliances to become more
creative about how they develop products and go to
market. In what is largely a replacement category,
incremental sales are being driven by multi-use items, as
well ...

Oral Care - US

Sales of oral care products declined slightly in 2008 and
2009 as millions of Americans sought to reduce
household expenditures as a result of recessionary
pressures. However, FDMx sales grew for the first time
in three years in 2010 and now resemble levels observed
before the recession.

Private Label Beauty - US

In this report, Mintel examines the niche market of
private label color cosmetics as it relates to lip, eye and
face makeup. While retailers had high hopes for this
segment during the mid-2000s, shoppers’ distrust of
unfamiliar names has caused it to decline considerably.
Even the recession has not spurred ...

Haircare - US

After category sales declines in 2008 and 2009, the
haircare category posted a 1.1% increase in sales in 2010
to reach $6.4 billion. Although growth was modest, a
number of products that shared the same features had
significant sales gains. This strongly suggests a new era
of opportunities ...

Beauty Retailing - US

The color cosmetics and facial skincare categories
continued to grow through Q4 2010 despite the slow
economic recovery, but these segments are not recession
proof. Unemployment was still high and consumers
remained careful about spending. The retailers that
reported the strongest performances were the ones that
combined savvy merchandising and ...

Facial Skincare - US

Sales of facial skincare products in the U.S. declined in
2008 and 2009, as millions of Americans took steps to
mitigate the impact of the recession and minimize
household expenditures. However, category sales
increased in 2010 and there is reason to believe sales
could rise again in 2011.
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