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Non High Street Foodservice
Trends - UK

“Concerns over the future of the high street and the
mature eating out market have seen operators attempt
to widen distribution channels. High footfall areas such
as travel hubs, shopping centres and university
campuses are proving popular choices for operators
looking for new opportunities.”

February 2014

Leisure Venue Catering - UK

“Operators could look to more specific targeting of
particular consumer groups to ignite interest. Investing
in enticements such as healthier and faster payments
options, both of which are of interest to households with
children, would offer tangible benefits to parents,
potentially encouraging them to spend more and feel
that they ...
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Menu Flavours - UK

“One in 10 diners agree they actively look for dishes in
restaurants that they have read or heard about (eg in
magazines/TV), rising to 19% amongst Londoners. This
illustrates the significance of headline grabbing products
and dishes in today’s fast moving eating out market.”
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