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Beauty Retailers - China

“Growth in beauty retailer sales is being driven mainly
by people’s growing demand for beauty cosmetics and
increasing consumer spending power. The rapid growth
of the Chinese middle class has driven growth of the
cosmetics retail market. Urbanisation, a prosperous
commercial real estate industry, market segmentation
and multi-channel growth models ...

May 2013

Car Retailing - China

"The automotive industry is one of the pillar industries
of the national economy, and plays a pivotal role in
China's economic development. However, with the
withdrawal of an auto consumption stimulus plan and
slow growth in total car sales for two consecutive years,
is the automobile market’s golden age ...
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REZFE - China
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Department Stores - China

“Department stores in China have not only survived
within the context of the country’s recent rapid
economic development, but many have flourished,
including several department store chains. Yet the
market space they fill increasingly has to compete with
other retail formats, such as specialist chains,
hypermarkets and supermarkets, and growing ...
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