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Instant, Drip Bag and Pod Coffee -
China

“Increasing consumer interest and exciting new market
offerings facilitate the growth of the coffee market in
China. On the other hand, consumers expect further
exploration of coffee flavours to satisfy their curiosity,
while one the other they constantly look for products
that are beneficial to their wellbeing, both physically and
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Bottled Water - China

“Less on-the-go consumption occasions, due to the
uncertainty of COVID, poses a threat to the bottled
water market. Flavoured water and sparkling water have
witnessed increased popularity. In the future, products
for segmented occasions and consumers will be the
innovation direction. Good-looking packaging can help
add value as well as ...
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Functional Drinks - China

“Managing consumers’ expectations regarding the
efficacy of functional drinks is the key to product
innovation and communication. Well-known TCM
ingredients can win consumers’ affinity and benefit the
establishment of long-term consumption habits by
incorporating functional drinks into health management
routines. The new product development focus needs to
shift to holistic ...
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