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Supermarkets - UK

“Supermarkets remain the dominant sector within the
wider grocery market but continue to lose market share.
This is as much to do with increased choice in the
market and demographic shifts as it is the fault of
supermarket operators. However, there is a need to
redefine what a supermarket can ...

October 2016
Clothing Retailing - UK

“In an increasingly challenging clothing market, clothing
retailers need to rapidly adapt to the changing needs of
consumers and encourage them to spend by offering
them frequently updated collections that are less tied to
the seasons, which they can buy and wear immediately.”
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