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Holiday Booking Process - China

“Companies can gain more market share through
providing comprehensive holiday products. To compete
with online booking channels, traditional travel agencies
need to aim at outbound travellers and premium
tourists and focus on improving their consumer
experience. Moreover, it is also possible to boost sales
revenue through encouraging tourists to take ...
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Fast Fashion - China

“After years of rapid growth, the fast fashion market is
slowing down. Meanwhile, shoppers are demanding
better quality products and customer service. They are
also demanding more individual styles to suit
diversifying tastes. Competition is intensifying, but
online retail is providing new ways to reach more
consumers in regions that ...

Menswear Retailing - China

“The menswear market is slowing, consumers are
becoming more demanding and online retail is
intensifying competition. Online retailing is helping
brands to increase their market penetration, but they
also need to make better use of stores as customer
service centres. Brands also need to engage with
consumers via social media ...
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