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Jewellery & Watches Retailing -
UK

“Recovery remains strong within the jewellery and
watches market, with bridal jewellery, a strong luxury
sector and the return of international tourism driving
positive growth. The cost-of-living crisis will continue to
put downward pressure on consumer spending,
negatively affecting mid-market and independent
brands. Retailers must maintain a strong online
presence ...

Food and Non-food Discounters -
UK

“Following two years of pandemic-impacted trading the
UK’s economy has now been hit by record inflation.
Amid this growing cost-of-living crisis, consumers are
increasingly looking at ways to stretch already tight
budgets. The discounters with their clear value focus are
set to benefit from this period of financial uncertainty.
As ...

Online Retailing - UK

“The online market is now in a period of rebalancing, as
more store-based shopping comes into the mix, but
there is no doubt the channel will receive a legacy boost
as a result of the events of 2020 and 2021. The cost-of-
living crisis presents both opportunity and threat to the
...

Furniture Retailing - UK

“The longer-lasting ramifications of the pandemic are
growing apparent, both in how consumers shop for
furniture, and in the reassessment of priorities within
the marketplace. However, after two years of impressive
resilience, furniture sales are set to fall in the coming
year as they face the brunt of inflation, supply ...
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