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Web Aggregators in Financial
Services - UK

“Price comparison sites still need to convince consumers
that they can offer the best possible deal. Many
consumers begin the purchasing journey using price
comparison sites but end up dropping out before the
process is complete. Many of these people choose to
drop out in order to check if they ...

Consumers and Financial Advice -
UK

“Consumers see online channels as a starting point for
financial advice, but believe that online services lack the
professionalism, expertise or authority associated with
IFAs or bank-based advice services.”
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