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Attitudes towards Sports
Nutrition - China

“The Chinese sports nutrition market is still in the very
early stage, not as mature as the Western markets.
Consumers lack knowledge about sports nutrition.
Manufacturers can penetrate the market by targeting
mainly sports professionals and lovers. With growing
knowledge of sports nutrition and professional level of
doing sports/exercise ...
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Infant Milk Formula - China

“As more and more brands have passed formula
registration, the IMF market will see a more stabilised
situation. Seeking new solutions to enhance
competitiveness on online channels becomes crucial.
When considering premium products, practical benefits
such as nutrition are always the major criteria.”

- Cheryl Ni, Research Analyst, Food & ...
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Breakfast Foods - China

“Nutrition and safety are the two basic requirements for
consumers when choosing breakfast. While the market
value will certainly keep growing, the impetus to drive
more business opportunities lies in providing
convenience and saving time on preparing breakfast;
moreover businesses may have an opportunity of adding
more diversity to Chinese ...
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Festive Foods - China

“The essential of festive foods isn’t about putting the
products in a festival-themed package, but the intrinsic
connection with festivals. It is these connections that
drive consumers’ consumption and gifting of festive
foods during festivals. Innovations around flavours,
packaging and formula are necessary, but brands
shouldn’t forget to enhance the ...
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Fermented Soft Drinks - China

“The growing awareness of healthy diet from consumers,
together with the motivation for innovation to drive the
business from manufacturers, has contributed to the rise
of fermented soft drinks, which have the potential to
become a main sector in China’s drinks market.”
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