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Nuts and Seeds - China

“The slowing down of the nuts and seeds market should
not be interpreted as saturation; instead, the
opportunities for further stimulating growth lie in
making nuts and seeds more compatible with other food
and drink categories as ingredients and even bases. BFY
nuts and seeds is another opportunity as they ...
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Yogurt - China

“Generally speaking, consumers in China regard yogurt
more as a functional food. Although ambient yogurt is
growing faster, it faces the dilemma of finding a suitable
positioning, as consumers will realise its limitations in
terms of functionality; as for chilled yogurt, to
distinguish from ambient yogurt, a high added-value
image ...

Gifting Foods - China

“Premium fruit, nuts, and dairy drinks have gained
popularity in the gifting food/drink industry. There are
fewer buyers choosing nuts and yogurt as gifts compared
to fruit and milk. One way of increasing purchase is
offering bundle deals of nuts and yogurt. In addition,
nuts businesses could target niche ...
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Chocolate Confectionery - China

“The Chinese chocolate market is benefiting from e-
commerce but still requires more innovation. The rising
price per retail unit has contributed to retail sales value
growth, and reflects the trend towards product
premiumisation and consumers’ increasing health
consciousness, which is creating higher demands on
chocolate quality. In order to cater ...

Ready Meals - China

“Consumers evaluate the healthiness of ready meals
based more on intrinsic factors, such as nutrition and
ingredients; they also pay attention to labels. Upgrading
products leveraging these elements is a current trend.
Meanwhile, consumers are also paying attention to short
shelf life, so chilled ready meals may have a better ...
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