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December 2008

Internet Quarterly - UK

Focus on Youth Christmas shopping intentions

November 2008

Web Aggregators - UK

The rise of the internet and increasing broadband access
are transforming the way UK consumers conduct and
manage their finances. A growing proportion of them
are browsing and buying products, such as motor and
home insurance, credit cards, loans and savings
accounts, over the web. Aggregators have both
responded to ...

September 2008

Internet Quarterly - UK Sharedealing and Online

Investing - UK
The initial speed of growth displayed by the Internet
caught everyone by surprise. Just think how much you
rely on it today and try to remember a time without it.
And it's still changing at that same hectic speed. Which
is why Mintel has introduced the first Internet report ...

Individual shareholding has steadily declined since the
end of the dotcom crash. More recently, amid the
turmoil of the credit crunch and the economic slowdown
that has resulted, volatility in global stock markets has
deterred many consumers from equity-based
investment. In addition, some investors are seeking out
lower-risk areas, such ...

August 2008

Fashion Online - UK

The online fashion retail market has boomed in the last
five years and shows no signs of stopping. In 2007,
Mintel estimates that the market was worth £2.38
billion and for 2008, this is expected to increase by
26.3% to £3 billion. The market is being driven by ...

June 2008

Internet Quarterly - UK

reports.mintel.com
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This report is the latest in a series of Mintel Internet
Quarterly reports, the aim of which is to monitor
changes in:

March 2008

Holidays on the Internet - Blogs Holiday Booking Process - UK

and Consumer Reviews - UK
A January 2008 survey from money portal fool.co.uk

showed that UK consumers spend more time planning
their holiday than researching their mortgage options.
More than a third of the sample invested ten hours
selecting their holiday, while only a fifth would use the
same period choosing a mortgage.

Web 2.0 technology has shifted the concept of ‘Holidays
on the Internet’ beyond a mere marketplace for cheap
deals. User generated content from both individuals and
corporations has increased enormously and has changed
the way consumers review and research holidays online.
This has already started to impact on the ...
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This report is the latest in a series of Mintel Internet
Quarterly reports, the aim of which is to monitor
changes in:
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