
January 2021

December 2020

October 2020

Suncare: Inc Impact of COVID-19 -
UK

“COVID-19 proved to be particularly challenging for
suncare, with usage occasions severely impacted.
Although demand is expected to resume in the longer
term as consumers get back to normality, the pandemic
has highlighted the category’s reliance on factors that
brands cannot control for repeat purchase. Blurring the
line between suncare ...

Consumers and the Economic
Outlook: Inc Impact of COVID-19 -
UK

“The November lockdown of England will bring the
already fragile economic recovery to a sharp halt. The
Office of Budget Responsibility expects the UK’s
economic output to fall by 11.3% over the course of the
year, before growing by 5.5% in 2021, and finally
recovering to pre-COVID levels ...

Healthy Lifestyles: Inc Impact of
COVID-19 - UK

“The COVID-19 pandemic has brought the true state of
the nation’s health into unprecedented focus. With the
majority of people still considering themselves either
average or somewhat healthy, however, the new
government strategy is commencing from a difficult
starting point. Opportunities lie in providing mood
boost ideas for an increasingly ...

Children's Healthcare: Inc Impact
of COVID-19 - UK

“The children’s healthcare category saw strong growth of
4% to £194 million in 2019, as parents prioritised
quality and invested in higher-value branded remedies
rather than own-label products. With the pandemic
driving a focus on health and wellbeing, the category is
set to continue to see strong value growth in ...

Health and
Wellbeing - UK
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