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Ice Cream - China

“From fashion to foodservice, the beauty of simplicity is
gaining greater momentum in China to help consumers
to balance their overwhelming lifestyles. In the case of
ice cream, the preference for products to maximise
sensory enjoyment is clear as simple flavour and texture
are no longer the most important elements ...
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Chocolate - China

“Mass-market brands could use cocoa butter substitute
as an ingredient to lower the cost given the majority of
consumers do not have safety concerns over it yet, while
brands that do not use cocoa butter substitutes need to
enhance the value and quality perceptions to justify the
comparably higher price ...
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