MINTEL

November 2021
B E £ - China

“RZ oo aFRLBHER SR MM EWRS . ]
REXHEREES. OSAR. ENHE. EREiNE
). ITRRTEL MR FARRERRR | HIEY
AERET B ILAIA, RN 5N SiX iR QL BT
TERIX RIS MAREE | LA EX — Rk RIRE
O Ty, 7

- BuTts , BIROATIm

October 2021

Mother and Baby Products
Retailing - China

“Premium product and professional service are what
most young post-9os born parents are chasing. Most of
them are highly educated, open-minded, aesthetically
pleased and like to try something new. They love sharing
ideas and experiences through online community and
learning parenting advice from different channels.
Brands should devote their efforts ...
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August 2021

Social Commerce - China

“The social commerce market’s growth is stagnant, with
no significant expansion in consumers’ participation this
year. Marketing methods dependant on social
relationships seem to have reached a ceiling.
Community group buying, a format of social commerce,
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earned attention during the outbreak and attracted
internet giants who rushed into the market ...
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