MINTEL

September 2016

FELEAKIHTRSMR - China Online Media Consumption

Habits - China
“PEEFREES AR T EAMEEIER, NEHEFRERE

BINRX MR T RS B R P E X Chinese consumers are heavil N
ST s - y consuming online
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HIRE. vital for increasing the efficiency of marketing

communications. Leveraging emerging online media
types can be an innovative channel to impress
consumers.”
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