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Payment Preferences - China

‘Although electronic payment methods are being
adopted by some consumers, many remain cautious
about using them. This is mainly due to worries about
financial and data safety, and because people are still
used to using cash or are just getting used to credit or
debit cards. Electronic payment systems need ...
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Credit and Loan Products - China

“In the near future, the biggest opportunity still lies in
loans for financing large household purchases.
Consumers want to have more say in the loan design,
which is currently the biggest gap in the market.”
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life now without thinking about tomorrow is still
uncomfortable for many. This means that while
consumers are confident about making more purchases,
they are still spending within what they can afford and
according ...

January 2014
Saving Habits - China

“The pressure to save money and improve financial
status is still paramount for Chinese consumers. It is
driven by both the desire to provide a comfortable long-
term future, as well as the ability to meet the various big
spending occasions associated with their life aspirations.
This provides a major market ...
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