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“Specialised automotive platforms remain the main
channel among car owners for car purchase-related
information, but new online channels, such as social
media and short video platforms, have been gradually
accepted, mainly by young consumers. Brand apps have
become an effective portal for brands to establish bonds
with car owners online ...
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Car Purchasing Process - China

"With the continuous rebound and growth of the
domestic macro economy in China, more consumers in
the auto market have had the chance to satisfy their
need to purchase another car or replace a car, leading to
a noticeable increase in the year-on-year growth of new
car sales volume. At ...
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