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Consumers and the Economic
Outlook: Quarterly Update - UK

"Mintel's key measures of consumer confidence show
that people are still wary. Although the improvements in
sentiment that accompanied the end of the income
squeeze have been sustained, 2015 has been a year of
consolidation, rather than one of soaring consumer
spirits. Earlier in the year, the election added ...

Supermarkets - UK

“The grocery superstores are losing market share and
the main focus of this report is to examine why. We
think that there are underlying socio-economic changes
taking place which allied to the growth of the hard
discounters, Aldi and Lidl, is leading to growth in more
frequent shopping trips and ...

Clothing Retailing - UK

“While clothing remains a highly resilient category, it is
also a mature sector that is becoming increasingly
overcrowded. As consumer expectations surrounding
the shopping experience rise, retailers need to up their
game and focus on the main issues that concern
customers when buying clothes such as fit and
availability of ...

Retail: Overview
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