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Mother and Baby Products
Retailing - China

“The mother and baby products retail market has not
only grown quickly, but it has also quickly moved online.
However, it is a market where trust in quality and advice
are crucial. Consumers need to be convinced of product
quality in-store before they go on to buy online.
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Online to Offline Retailing - China

“The online retail market in China has grown very
rapidly, and has caught many retailers off guard. Yet the
online retail market still struggles to be profitable, and
continues to be regarded as a means to get cheap
products.
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