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Online Retailing - China

“China’s online retail market has achieved phenomenal
growth from nothing in only a few years, and many
sectors continue to pursue very rapid growth. There
continues to be a strong shift away from the dominance
of C2C towards B2C vendors, but many consumers also
remain stakeholders in the online retail ...
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"Retailing is changing. It's not as simple as there being
online competition, but more that online and mobile
technology is making customers much better informed.
So retailing is becoming ever more challenging and
consumers less forgiving of retail shortcomings. The
historic strength of a brand is no longer enough ...
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