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Consumers and the Economic
Outlook: Inc Impact of COVID-19 -
UK

“The November lockdown of England will bring the
already fragile economic recovery to a sharp halt. The
Office of Budget Responsibility expects the UK’s
economic output to fall by 11.3% over the course of the
year, before growing by 5.5% in 2021, and finally
recovering to pre-COVID levels ...

Brand Overview: Retail: Inc
Impact of COVID-19 - UK

“COVID-19 will introduce even more ethical indicators
that need to be appropriately dealt with, particularly
when it comes to the treatment of staff, vulnerable
members of society or NHS workers. But while retailers
have increased their ethical activity over recent years, it
is important to note that those with strongest ...
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