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Consumers and the Economic
Outlook: Quarterly Update - UK

“Consumer sentiment has remained strong, reflecting
growing real wages, low unemployment and, as yet, the
absence of any major economic upheaval post-EU vote.
When it comes to the impact of the vote, people are
relatively positive about the big-picture issues such as
the UK’s economic growth, and most feel ...
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Household Paper Products - UK

“Purchasing household paper products tends to be a
habitual process, meaning that brands need to work to
break habits in order to increase sales. There are
consumer concerns about the environment in this
category, suggesting that there may be scope to increase
interest in recycled or alternative fibres. However,
brands ...
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