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Marketing to Pet Owners - China

“In the context of post-COVID-19, a rise of spending in
healthcare and at-home occasions is evidence of a shift
of consumption attitudes; pet owners stay at home more
and take it as chances to enhance human-pet bonds by
offering better treats for pets. Considering that some
modern pet owners still ...
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The Chinese Consumer: Value
Redefined - China

“Consumer spending sentiment is overall confident.
Total spending will continuously increase in the next few
years with a moderate pace thanks to stable economic
growth and desire for healthier lifestyles along with
future security assurances over the long term. When
making purchase decisions, consumers are becoming
increasingly emotion-driven — favouring ...
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Marketing to Young Families -
China

“The market for products aimed at children and their
parents keeps on growing as parents seek out increasing
specialised and exclusive ways of caring for their
children. Young parents’ attitudes towards family
lifestyles and education are changing, influenced by
diversified socialising channels. Parenting KOLs and
even ‘kidfluencers’ are becoming one ...
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