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Convenience Stores: Inc Impact of
COVID-19 - UK

“The shift to localised shopping during the peak of
COVID-19 will have benefited the convenience sector,
driving larger-basket demand and sales as consumers
necessarily shopped more in their local communities.
Longer term the importance of c-stores within these
communities will only be reinforced, presenting
opportunities for convenience retailers to tap ...

The Impact of COVID-19 on Food
and Drink - UK

“The pandemic has created huge challenges for the food
and drink industry, but it has also been the catalyst for
huge opportunities. These are both immediate with
many businesses thriving from agilely adapting to new
consumer needs and in the long-term as the crisis will
leave a number of lasting ...

Drinks Packaging Trends: Inc
Impact of COVID-19 - UK

“With the COVID-19 crisis monopolising the nation’s
attention and media coverage, the plastic waste issue
has fallen off the radar to a certain extent. However,
while immediate concerns around packaging waste will
have taken a back seat for many, a quarter of people
reported that the environment had become a ...

Bottled Water: Inc Impact of
COVID-19 - UK

“The loss of high-value impulse occasions during the
COVID-19 outbreak in 2020 has severely disrupted the
bottled water market. The market faced scrutiny prior to
the outbreak as the nation has looked to combat plastic
packaging waste. The economic downturn adds to its
woes, further boosting the appeal of tap ...

Consumers and the Economic
Outlook: Inc Impact of COVID-19 -
UK

“COVID-19 has had a profound impact on British
consumers and businesses, shutting down major
sections of the economy and having a serious effect on
job security. As a result, consumer confidence has taken
a dive, while concerns about the impact of Brexit have
spiked as people consider the implications of ...

Alcoholic Drinks Review: Inc
Impact of COVID-19 - UK

“At the same time as facing the immediate upheaval
brought about by the COVID-19 outbreak, the industry
must also look ahead and respond to widespread
consumer concerns about the healthiness of alcoholic
drinks and the alcohol moderation trend, which the
increased focus on health resulting from the outbreak
will elevate ...

Attitudes towards Premium Soft
Drinks: Inc Impact of COVID-19 -
UK

“Giving consumers more for their money will be vital,
especially through the tough financial times many
households face due to the COVID-19 outbreak. Proving
and promoting health credentials will be crucial for
brands in order to remain relevant to consumers’
shifting tastes. Added value through functional benefits
could be a ...
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