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Luxury Goods Retailing -
International

The concept of luxury goods is still highly subjective. It
is usually obvious where a product is luxury and equally
obvious where it isn’t, but there is a grey area that is
more subjective. Take the Swatch group, for example.
Swatch itself is clearly mass market and, while they are
...

Online Retailing - France

Mintel’s Online Retailing – Europe - July 2015 focuses
on the five major economies in Europe, though we do
also include estimates for 13 smaller, but important
economies in the Executive Summary – the Market
section. In total these countries account for around 95%
of all European retail sales, excluding Russia ...

Online Retailing - Spain

Mintel’s Online Retailing – Europe - July 2015 focuses
on the five major economies in Europe, though we do
also include estimates for 13 smaller, but important
economies in the Executive Summary – the Market
section. In total these countries account for around 95%
of all European retail sales, excluding Russia ...

Online Retailing - Italy

Mintel’s Online Retailing – Europe - July 2015 focuses
on the five major economies in Europe, though we do
also include estimates for 13 smaller, but important
economies in the Executive Summary – the Market
section. In total these countries account for around 95%
of all European retail sales, excluding Russia ...

Online Retailing - Germany

Mintel’s Online Retailing – Europe - July 2015 focuses
on the five major economies in Europe, though we do
also include estimates for 13 smaller, but important
economies in the Executive Summary – the Market
section. In total these countries account for around 95%
of all European retail sales, excluding Russia ...

Online Retailing - Europe

Mintel’s Online Retailing – Europe - July 2015 focuses
on the five major economies in Europe, though we do
also include estimates for 13 smaller, but important
economies in the Executive Summary – the Market
section. In total these countries account for around 95%
of all European retail sales, excluding Russia ...
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