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Household Hard Surface Cleaning
and Care Products - UK

“Home hygiene is the top reason for using hard surface
cleaners, so antibacterial products will continue to
increase their share of the market. Concern about germs
also extends to away from the home, so on-the-go
disinfectant products for use in the workplace or in
public places is an opportunity for ...

The Laundry Consumer - UK

“Laundry patterns continue to evolve in response to
product developments in both appliances and
detergents, with a move towards more washing on low
temperatures and quicker cycles one of the biggest
trends over the last few years. New product marketing
will continue to focus on changing the wash patterns of
...

Air Fresheners - UK

“To take air care products beyond eliminating odours
and freshening rooms, future product development
should focus on improving air quality and providing
health and wellness benefits. This would help take the
air care market closer to the health and personal care
market through helping to prevent the spread of germs
...

Household Care -
UK

© 2024 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel. reports.mintel.com


