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Car Retailing - China

“The car retailing market is on the verge of structural
changes under the threat of the economic slowdown and
internet disruptors. Potential changes in regulation shed
light on the road ahead.”

-Gordon Gao, Senior Analyst

Beauty Retailing - China

“In China, where national expansion of physical stores is
diminishing, mobile is becoming the battlefield for
beauty retailers. There is an enormous amount of
mobile-centric innovation intensifying competition for
consumers' wallets and the O20 movement will
continue to boom in order to provide an omni-channel
experience.

Haitao Shopping - China

“Cross-border online retail is already a significant part
of the total online retail market. As more consumers go
online and, travel overseas more will become interested
in buying foreign products online. This is being helped
by government policies promoting online sales, uptake
of m-commerce and spread of online payment systems
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