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Mobile Phones - China

“Cutthroat competition has forced mobile brands to seek
out strategies to stand out, either by expanding the
market by leveraging 5G or venturing into the high-end
market with more premium devices and services. But on
the consumer side, the attention is transitioning away
from products to the value of the ...
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Digital Trends - Q3 - China

“Digital brands have entered the stage of ecological
competition. The pressure of peaking traffic has made
industry players seek market opportunities in emerging
industries such as tablets, games, and new energy
vehicles. Various digital platforms keep fighting for
consumers’ attention among screens. Among them,
social media continues to develop towards ...
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Esports - China

“Mintel is confident about the long-term prospect of the
esports industry despite the growth slowdown in the
number of pan-esports participants in 2021. The esports
industry will further diverge in participants’ needs as the
industry develops and matures. Professional services are
increasingly important in order to serve hardcore fans’
needs ...
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