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Breakfast Foods - China

“Nutrition and safety are the two basic requirements for
consumers when choosing breakfast. While the market
value will certainly keep growing, the impetus to drive
more business opportunities lies in providing
convenience and saving time on preparing breakfast;
moreover businesses may have an opportunity of adding
more diversity to Chinese ...
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Ice Cream and Dessert Shops -
China

“China’s ice cream and dessert shop market has enjoyed
robust growth in the last five years, helped by the
growth of new and more specialised brands; however,
there’s still room for more niche products, such as
frozen yogurt. As consumers are craving unique and fun
experiences, exploring interactive experiences, such ...
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