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Consumers and General
Insurance - UK

“Consumers are still extremely price sensitive when it
comes to selecting a general insurance provider, as
many see no reason to automatically renew with their
existing insurer/s. However, the rollout of more loyalty
schemes may help brands to improve retention and gain
a valuable and regular touchpoint with Millennials ...

Mass Affluent and Affluent
Financial Advice - UK

“The financial advice market for mass affluent and
affluent consumers is in a healthy position. This is a
segment of consumers with above-average need for
advice and greater capacity to pay for it. However, it is
not without its challenges, with new regulations on the
horizon and the ongoing challenge ...

Consumers and the Economic
Outlook: Quarterly Update - UK

“Consumers’ spending power is being hit by the squeeze
on incomes as inflation continues to outpace average
wage rises. In four of the last five months, people have
been more likely to feel worse off compared to a year ago
than to say that their finances have improved. This is ...
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