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Tablet Computers - China

“To balance mobility and functionality, tablets, laptops
and even smartphones are increasingly converging
towards unity. Besides, software development is also
crucial to the fate of tablets, as tablets are more of a
content-driven modern device.”

— Can Huang, Senior Research Analyst

October 2014

The Importance of Brands in
Technology - China

“Chinese consumers see technology brands they use as a
reflection of desired lifestyles. What brands need to do is
to understand consumer behaviour, build unique brand
value, communicate through storytelling and establish a
binding relationship that shares a sense of identity.”

— Can Huang, Senior Research Analyst
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