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Online Grocery Retailing - UK

“If our recommendations for the rollout of in-store and
drive-through collection are implemented by major
grocery chains, then their store estates – including c-
stores and hypermarkets respectively – become
indispensable for fulfilling online orders.

Furniture Retailing - UK

“When retailers start discounting they get a rush of new
business, but continued use of the same tactics quickly
becomes tired and less effective. Today’s best furniture
retailers are using a more innovative range of techniques
to inspire customers buy through understanding their
lifestyles, style aspirations and having a clear ...

Home Shopping - UK

“The days when home shopping was distinct from store
shopping are over. It’s only analysts who try to make the
distinction. For everyone else it is just shopping. And
shopping is changing rapidly. If there is one clear
message of this report it is that home shopping and store
shopping ...

Footwear Retailing - UK

“Mintel estimate that total online sales of shoes reached
approximately £660 million incl-VAT in 2011,
representing 8.3% of the total footwear market and we
expect this spending to more than double by 2016.
Multichannel and m-commerce initiatives will drive
much of this growth and that will impact the high ...
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