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“Some people have been forced to change their approach
to borrowing. But many people have changed their
attitude towards borrowing not because they’ve been
forced to, but because they have chosen to. They have
recognised that they need to think about the long-term
consequences of their saving, and this shift ...
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“The price-comparison market struggles when it comes The report includes an overview of the changes in
to differentiation. Although each site has its strengths, household well-being over the last three years, a
most are offering a similar range of products, targeting breakdown of planned and recent spending, and
similar customers. Mintel’s research shows that there is consumers' assessment of the potential impact of the
scope for a site to carve out a niche for itself by building government's austerity measures.

a more distinctive image.”
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