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对新兴科技的态度对新兴科技的态度 - China

“消费者对各种新兴科技感到兴奋，并期待尝试其应用。
科技及其他品牌需要意识到，消费者对新兴科技的积极态
度并不总能转化为实际的购买。成功吸引消费者买单的关
键是为消费者提供功能出色的实用产品，帮助他们过上品
质生活。此外，对科技品牌而言，重要的是利用其DTC渠
道影响消费者做出有利于它们的购买决策。”

– ——邵娟，品类总监邵娟，品类总监

数码趋势数码趋势 ——下半年下半年 - China

“元宇宙仍处于发展阶段，但一些早期应用者已经将该技
术扩展至各个领域，或将该概念应用于品牌营销活动。尽
管中国消费者对元宇宙的认知度相当高并持积极态度，但
大多数人仍将元宇宙视为丰富他们娱乐选择的另一种方
式，而非实用有效的工具。品牌需利用现实生活中的应用
案例来开展消费者教育，并展示元宇宙能为其日常生活带
来的切实好处。”

Digital Trends - 2H - China

"The metaverse is still developing, but some early
adopters have already expanded the technology into
various areas or applied the concept in brand marketing
campaigns. Despite the high awareness of and positive
attitudes towards the metaverse, most Chinese
consumers consider it as another way to enrich their
entertainment options rather ...

社交媒体社交媒体 Apps - China

“社交媒体App已成为消费者获取信息、记录生活的重要
渠道，而对虚假信息和隐私保护的担忧，让消费者更加关
注平台和品牌的责任。品牌应考虑用负责任的营销吸引消
费者，比如采用更真实的广告和更有意义的互动。此外，
AI（人工智能）加持的解决方案有望启发消费者的内容
创作，改善品牌与消费者之间的社交互动。”

– ——许成维，研究分析师许成维，研究分析师

Attitudes towards Emerging
Technology - China

“Consumers are excited about various emerging
technologies and look forward to trying their
applications. Technology and other brands need to be
aware that such positivity towards emerging technology
does not always translate into actual spending. The key
is to provide consumers with practical products with
well-performing functions which can help ...

Social Media Apps - China

“Social media apps have become an important channel
for consumers to obtain information and record their
lives, while the concern about false information and
privacy protection has made consumers focus more on
the accountability of platforms and brands. Brands
should consider engaging consumers through
responsible marketing, such as more realistic ...

游戏趋势游戏趋势 - China

Technology and
Media - China
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“2022年上半年，中国游戏产业营收下滑，但游戏版号审
批的恢复及其他激励政策仍释放出积极信号。游戏玩家对
有助于增强游戏体验的设备和服务表现出极大的兴趣，例
如VR和跨设备游戏。游戏品牌应考虑借助上述设备/服务
探索更多应用场景，例如家庭娱乐和车内娱乐。此外，品
牌还有机会挖掘女性玩家的消费潜力，并在营销中巧用游
戏社区的创造力。”

– 许成维，研究分析师许成维，研究分析师

Gaming Trends - China

“China’s gaming industry experienced a revenue decline
in the first half of 2022, yet the resumption of game
approvals and other incentive policies showed positive
signals. Gamers show great interest in devices and
services which can enhance their gaming experiences,
such as VR and cross-device games. Game brands
should consider ...

手机与手机手机与手机Apps - China

“经历2021年的坚实复苏，中国手机市场于2022年面临重
重挑战。这归因于换新需求萎缩以及手机创新的吸引力不
复以往。软件和智联生态系统成为手机品牌实现突围的主
要领域。除了产品之外，手机品牌需肩负社会责任以提升
品牌形象以及赢得消费者的好感。”

– 许成维，研究分析师许成维，研究分析师

数码趋势数码趋势 ——上半年上半年 - China

“科技产品和服务是消费者日常生活中不可或缺的工具。
消费者有通过科技寻找生活解决方案的内在需求，在此推
动下，对购买各种科技产品具有浓厚兴趣，即使是成熟且
普遍拥有的产品。人工智能应用是科技创新的一大方向。
尽管人们大多积极看待且欢迎智能功能，但科技品牌应避
免在每样产品中过度使用‘智能’标签，并且应专注于完善
消费者认为真正有用的功能。”

– ——邵娟，品类总监邵娟，品类总监

Mobile Phones and Integrated
Apps - China

“After a solid recovery in 2021, China’s mobile phone
market faces challenging times in 2022, as replacement
demand dwindles and innovations in mobile phones are
less attractive for consumers. Software and connectivity
ecosystems become the main areas for mobile brands to
stand out. Besides products, mobile brands will need to
...

55岁以上消费者的科技产品使用习惯岁以上消费者的科技产品使用习惯 -
China

“55岁以上人群对科技产品与服务展现出积极的态度。随
着人口愈发老龄化，科技企业在“银发经济”中有着巨大的
发展潜力。除了视觉方面的转变之外，在操作流程、个人
数据安全和改进用户体验方面的进一步适老化转型将更能
引起中老年人的共鸣。此外，像健康管理解决方案等中老
年人最看重的领域，也为品牌带来了机遇。”

对个人数据隐私的态度对个人数据隐私的态度 - China

Technology and
Media - China
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"随着消费者的隐私意识不断增强，他们对企业如何保护
他们的隐私抱有更多的期待和更高的要求。企业可将数据
隐私保护视为一项差异点。尊重消费者的数据隐私或可有
助于企业赢得更多信任。"

Technology Habits of Over-55s -
China

“Over-55s have shown positive attitudes towards
technology products and services. Technology players
have great developing potential in the “silver hair
economy” with an increasingly ageing population.
Besides visual changes, further elderly-oriented
transformations in operating procedures, personal data
security and user experience improvement can resonate
more with seniors. Furthermore, areas most ...

Attitudes towards Personal Data
Privacy - China

“As consumers become more privacy-conscious, they
also have more expectations and higher requirements
for how companies protect their privacy. Companies can
view the protection of data privacy as a point of
differentiation. Respecting consumers’ data privacy may
help them gain more trust.”

Digital Trends - 1H - China

“Technology devices and services are indispensable tools
in consumers’ daily lives. Consumers hold a strong
interest in purchasing various devices, even the mature
and widely-owned ones, driven by their inner needs to
seek solutions in life with technology. The application of
artificial intelligence is one of the main directions in ...

智能家居智能家居 - China

“智能家居”对于很多中国消费者来说是非常熟悉的字眼，
不仅市面上有多种智能家居产品，品牌也在不断推广各种
家用电器和设备的“智能性”。虽然消费者对拥有智能的家
有着强烈的兴趣，但各种智能产品（不包括智能电视）的
拥有率却没有预计中的高。两者之间的差距表明，消费者
购置智能家居设备仍存在阻碍，这为品牌带来了刺激进一
步增长的机遇。虽然由于技术限制，现阶段难以实现全面
互联、全自动之家，智能家居品牌仍可以不断改进产品的
智能功能，并提供全屋智能方案，从而提升消费者的智能
家居体验。”

–邵娟，品类总监邵娟，品类总监

Smart Home - China

Technology and
Media - China
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“The words ‘smart home’ have become highly familiar to
many Chinese consumers, with various smart devices
available in the market and brands constantly marketing
‘smartness’ across all types of home appliances and
devices. Despite consumers’ strong interest in having a
smart home, ownership of various smart devices
(excluding smart TVs ...

Technology and
Media - China
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