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Menswear - UK

“While there are still opportunities for growth in the
menswear market, the sector has become much more
competitive and more challenging. Faced with greater
choice, male shoppers have become more demanding
and savvier, seeking out quality products, whilst
remaining price-conscious and aware of the large
number of discounts available. A ...

Consumers and the Economic
Outlook - UK

“The UK left the EU with consumers still expecting
Brexit to have a negative overall effect, but with much
more positive views than in previous months. The clarity
provided by the General Election and delivery of Brexit,
continued high employment and above-inflation wage
rises, have combined to pushed Mintel’s consumer ...

Optical Goods Retailing - UK

“This is a highly concentrated sector, dominated by
three major retail brands. Specsavers has been mopping
up independent retailers and has now reached 900 UK
outlets, raising the question of how much more growth
is realistic for this highly successful business. Vision
Express took a leap forward with the acquisition ...

Fashion High
Street -
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