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July 2023

Fragrance Trends in BPC - China

"China's fragrance market shows remarkable resilience
amidst COVID-19 disruptions, with steady growth
projected in 2023. The market is expanding beyond the
product's olfactory appeal, touching on aspects of
cultural identity, wellbeing, and emotional
enhancement. There is an evident potential for brands
to engage consumers with clean formulations, unique ...

June 2023

Skin Beauty Services - China

“The prioritized recovery needs for cosmetic surgery
takers are hydration and repairing skin barriers. But
consumers think they are savvy enough and tend to
judge the product efficacy by checking repairing
ingredients contained rather than relying on medical
seal and for post-surgery claims. Non-invasive skincare
procedures are still the most ...
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Format and Texture Trends in
BPC - China

“Consumers are becoming more discerning; while they
are willing to pay more for the novelty of texture/format,
their expectation on efficacy and convenience is also
high. This calls for brands to further innovate on the
texture sensory and absorption rate, as well as a
formula’s lasting performance through the ...
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BPC Ingredient Knowledge -
China

“Consumers’ enthusiasm for natural ingredients
presents opportunities for manufacturers to explore the
possibility of replacing effective natural ingredients as
an alternative to stronger ingredients associated with
potential irritation to skin. Brands could leverage the
safety and mildness of natural ingredients while
educating consumers on their advanced efficacy.
Focusing on solving ...
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