MINTEL

March 2014
FHEEN AFEF - China

HWEMNS , PERKSTFINYG , B20135F%H5
BORT FIRAIEK. ERRENEEEKEERAESIKM
HBRE , I FI. SAREETFINFRIEE.

February 2014

Mobile Phones and Apps - China

“China is the number one market in terms of mobile
phone volume sales. The market also exhibited very
positive growth in 2013. The strong annual increment
was fuelled by enthusiastic consumers with a strong
demand for mobile phones, and smartphones in
particular.”
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Media Consumption Habits -
China

“Owing to the urbanisation and the growing coverage of
broadband service in China, digital media are widely
accepted by Chinese consumers. With the general
willingness of paying more for high-quality and
personalised digital media, this opens up an opportunity
of offering tier-based premium services for some digital
media.”
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