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Fruit Juice, Juice Drinks and
Smoothies - UK

“That consumers are limiting consumption due to
concerns about sugar emphasises the importance of
reformulation in juice drinks, and fruit juices and
smoothies using their health halo and differentiation to
support sales. The latter includes giving more details on
ingredients, offering more varieties of blends and
targeting different usage occasions ...

White Spirits and RTDs - UK

“The importance that many white spirits buyers place on
product details underlines the need for companies to
highlight attributes such as ingredient varieties and
provenance prominently on pack. Securing good
distribution and visibility in the on-trade is also crucial
for brands in order to drive retail purchase.”

– Alice ...

The Leisure Outlook - Quarterly
Update - UK

“The leisure industry continues to benefit from
consumer drive towards experiences. As winter
temperatures settle in, consumers are turning to indoor
activities, especially visiting museums and art galleries.
While pubs and nightclubs remain key to the night
economy, operators need to find ways of holding up
demand as consumers are ...

Beer - UK

“Consumers’ desires to lead healthier lifestyles is
evident, this feeding through to the trend towards
people reducing/limiting alcohol intake. Given the
strong consumer perception that low-/no-alcohol beers
allow you to drink more beer, there is scope for such
variants to forge a role as the permissible face of ...

Supermarkets - UK

“The supermarket sector is growing once more, but this
growth has not been enough to stem the tide of spending
moving away from large-format stores. This decade has
seen unprecedented change in both how grocery
shoppers behave and how the sector is structured.
Consolidation, on both the retail and supply ...

Consumers and the Economic
Outlook - Quarterly Update - UK

“Financial well-being and confidence was lower in each
of the three months to October than we reported
throughout the summer months. This matches the
stagnant economic performance in August and
September. Overall though, most consumers are still
getting by, and remain relatively optimistic about their
financial future.”

– Rich ...

Still, Sparkling and Fortified Wine
- UK

"In a market where many shoppers are focused on
buying what is on special offer and consumers typically
drink from a narrow repertoire of wine types, wine
festivals can help to prompt people to buy more wine
and encourage greater experimentation. These should
include samplings and suggestions on wines people ...

Attitudes to Low/No/Reduced
Sugar Soft Drinks - UK

“The public spotlight on soft drinks has ensured that
most users claim to try to make healthy choices at least
most of the time. However, this typically stops at
checking the added-sugar credentials of drinks, very few
people scrutinising their ingredients or nutrition details.
This puts the onus on healthier ...

Drink - UK
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