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EAZFE - China Beauty Retailing - China
“PENTERRIFSEAR , IR SHTARENE, “China’s retailing landscape continues to evolve, with
MR SEHEHIZENIERE |, AIHEREIR M new players and platforms emerging quickly. Brands
EFESSCAMNEREIN , R RIEERENEEHEH need to operate private domain traffic in an effective
FREMIERER , DUAHF BT E BT AR way, providing personalised product recommendations
B and practical beauty tips, and leveraging non-beauty

information to cater to consumers’ emotional needs, so
— L BRSO ATIT as to retain consumer interest and cultivate ...
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The Green BPC Consumer - China

"With more brands participating in the green
movement, green BPC brands in China need to think
beyond free-from and eco-friendly packaging, with such
claims set to lose their advantage in the marketplace.
Looking ahead, brands can be more inclusive and
provide perceptible values to cause-oriented consumers
to convince them to ...
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