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December 2014

Marketing to Mums - China

“According to the National Bureau of Statistics, there are
more than 15 million women giving birth to babies in
China every year, with the majority of them (about 65%)
being first-time mums. The proportion of first-time
mums is even higher amongst urban consumers —
reaching an average of 89% over ...

November 2014

Marketing to Teens - China

“Brands will need to have a full understanding of
teenagers’ attitudes and behaviour before they can
effectively market to them. Knowing the multiple facets
of today’s teenagers and seeing their key pursuits and
needs are both important.”

— Laurel Gu, Senior Research Analyst
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