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Convenience Store Foodservice -
US

"The growth of ready-to-eat, grab-and-go, chef-prepared
and fresh food-for-now offerings in the convenience
store space is the result of increased consumer demand,
along with improved quality and consumer perception
of quality, more-and-better menu options, as well as
implementation of emerging technologies that are
simplifying and streamlining the ordering and payment
...

Men's Clothing - US

"Sales of men’s clothing are expected to increase over
the next five years, and grow at a faster pace than
women’s clothing over the same period. Men aged 25-34
are key to the market due to their transitional life stage
as well as their relatively higher earnings (versus
younger men ...

Convenience Stores - US

"Convenience stores are a steady presence in most US
consumers’ lives and a significant $450 billion business.
With 82% of survey respondents stating that they have
gone to a convenience store within the last three
months, this channel is clearly an important platform
for connecting with shoppers and making sales."

Drug Store Retailing - US

"The drug store market has expanded well beyond
traditional drug stores to include other channels such as
mass merchandisers, supermarkets, and warehouse
clubs as well as mail order options that also fulfil
consumers’ drug store needs."

Beauty Retailing - US

"US retail sales of beauty products reached $46.2 billion
in 2015 and are slated to grow to $51.8 billion by 2020,
for a gain of 12%. This slow and steady growth will be
fueled by a stronger economy, as well as by population
gains among women (and men ...

Back to School Shopping - US

BTS (back-to-school) is the second-largest retail event of
the year, behind only the winter holiday shopping
season. Total back to school shopping (including both
grade school and college) will result in close to $68
billion in sales in 2015. Mintel survey data indicate that
parents view back to school as ...
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