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Trust and Brands - UK

“It is the brands that consumers are most familiar with
and that have consistently proved their functional
credentials that develop the strongest amount of trust;
something which particularly pays off for brands in the
household and personal care categories. Not only can
developing trust act as an advantage in the ...

Brands: Big
Picture - UK

© 2024 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel. reports.mintel.com


