
December 2016

November 2016

October 2016

Coffee Shops - UK

“Coffee shops have countered brand fatigue by
experimenting with quick-service formats and better
food options. Price-led concepts rival non-specialists
that are eating into the market share. Meanwhile, efforts
in cutting down packaging waste and reducing added-
sugar content give coffee shops an edge over
competitors.”

Pizza and Pasta Restaurants - UK

“Digital innovation and authentic dishes made from
simple and fresh ingredients are transforming pizza and
pasta into a destination business, helped by the
expansive store presence of leading players.
Independent players may be hit by competition from the
swelling multitude of new entrants and deli-and-dining
formats that are driving more ...

Attitudes towards Lunch Out-of-
home - UK

“While the majority of UK adults still buy lunch out of
home, an increase in non-users suggests a cautious
mind-set as real incomes come under pressure.
Restaurants innovate in ordering management
technology to rival their grab-and-go competitors for the
custom of increasingly time-poor consumers. C-store
formats and supermarkets that utilise ...

Foodservice - UK
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