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Clothing Retailers - Brazil

“The improvements seen in the Brazilian economy in the
past three years have positively impacted the clothing
retailing market. However, affordability is still
important to Brazilians, with one in three opting to buy
during promotions and a great majority opting to buy
several items in value stores rather than one ...

European Retail Handbook -
Europe

This is the 17th edition of the European Retail
Handbook. Like its predecessors, it is designed to
provide the essential background information to
understanding the retail scene in each European
country. We cover 36 countries, the smallest of which is
Luxembourg with just 500,000 people, the largest is
Russia ...

Luxury Goods Retailing -
International

“A number of brands – including Tiffany, Burberry and
Gucci – have made efforts to push upscale in recent
years. And there looks to be scope for brands to continue
this journey and so capture the more resilient ultra-
affluent shopper.”

Asia-Pacific Retail Handbook -
Asia Pacific

This is the ninth edition of the Asia-Pacific Retail
Handbook and, like its predecessors, it is designed to
complement the European Retail Handbook. This year’s
Asia-Pacific Retail Handbook follows the format of last
year’s with profiles of the major retailers in the region
and a survey of 16 countries. The ...

Retail Exposure -
International
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Online Retailing - China

“Online retailing has recently become the fastest
growing channel within the retail market in China.
Because it is growing so fast, with so many new entrants
coming into the market all the time, it is still in a highly
dynamic stage of development and will continue to see a
great ...

Retail Exposure -
International
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