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Consumer Attitudes towards
Challenger Brands - UK

“Consumer expectations of financial services providers
are growing, giving challengers an opportunity to meet
people’s needs where the more traditional providers
cannot. However, increasing awareness levels and
highlighting their differences will be key to consumer
consideration of challengers. Beyond this, they will also
need to prove they can get the ...
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Financial Capability - UK

“Engaging consumers early and making it easy for them
to develop good habits and pick up knowledge is key to
raising financial capability. Developments such as the
introduction of compulsory financial education and the
launch of the UK Financial Capability Strategy have put
financial capability at the heart of strategy ...
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Family Finances - UK

“Balancing day-to-day expenses like food, bills and
childcare makes it difficult for families to save and plan
for the long term. Changing family dynamics are also
putting added pressure on family finances. More ‘adult
children’ are choosing to remain in the family
household, and as such, their need for additional ...
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Loyalty in Financial Services - UK

“Loyalty is a confusing concept for consumers. There is
indecision as to how to best measure loyalty and how it
should be rewarded. This causes challenges for
providers as it is difficult for them to devise loyalty
strategies which will be popular with customers.”

Consumers and the Economic
Outlook: Quarterly Update - UK

“For the UK, the EU referendum is one of the defining
moments of the 21st Century so far, with long-term
implications that will rival events as seismic as the
financial crisis. The truth is, though, that this early in
the process there has been little direct impact on most
people’s ...

Consumers and the Economic
Outlook: Quarterly Update - UK

“Mintel’s consumer confidence data shows that the
economy only has, at best, an indirect impact on
sentiment. When the UK economy was outperforming
most of its peers, many people were still pretty wary.
However, in 2016 sentiment has continued to trend
upwards, despite disappointing growth in the economy
asa...
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