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Travel Retail - UK

“The ongoing investment into some of the UK’s largest
travel hubs is changing the face of travel retail and
presenting retailers with new opportunities to enter the
market. Whilst food remains the primary reason to shop
in a travel hub, the ongoing development of the sector
will only help to ...

Shopping Locations - UK

“Vacancy rates at retail parks are at their lowest level in
years, as the discounters rapidly snap up space.
However, there has been a notable rise in young people
shopping at the major centres over the last year,
reflecting the shift to inner city living, and we wonder if
the ...

UK Retail Rankings - UK

The retail industry has seen strong demand over the last
six years. There has been compound annual growth of
3% and most of that has been volume growth as there
has bene minimal inflation for much of the time and
deflation in some sectors, especially food. In fact average
...

Seasonal Shopping (Autumn/
Winter) - UK

“The autumn seasonal events continued to rise in value
during 2016, in line with the fairly positive consumer
sentiment and willingness to spend. With the retail
market facing a challenging 2017, it is difficult to predict
whether spending on these events will be significantly
impacted. Back-to-school sales should remain resilient
...
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