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Luxury Goods Retailing -
International

“A number of brands – including Tiffany, Burberry and
Gucci – have made efforts to push upscale in recent
years. And there looks to be scope for brands to continue
this journey and so capture the more resilient ultra-
affluent shopper.”

E-Commerce - Spain

Mintel’s European retail report series covers the 19
leading economies of Europe. In total these countries
account for around 95% of all European retail sales,
excluding Russia.

E-Commerce - Italy

Mintel’s European retail report series covers the 19
leading economies of Europe. In total these countries
account for around 95% of all European retail sales,
excluding Russia.

E-Commerce - Germany

Mintel’s European retail report series covers the 19
leading economies of Europe. In total these countries
account for around 95% of all European retail sales,
excluding Russia.

E-Commerce - France

Mintel’s European retail report series covers the 19
leading economies of Europe. In total these countries
account for around 95% of all European retail sales,
excluding Russia.

E-Commerce - Europe

Mintel’s European retail report series covers the 19
leading economies of Europe. In total these countries
account for around 95% of all European retail sales,
excluding Russia.
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